7| FLIPSIDE
CIRCUS

1,097 PARTICIPANTS
1,328 ATTENDEES

407 RESPONDENTS

14 COMMUNITIES

76 COMMUNITY ENGAGEMENT
ACTIVITIES

LEG 1 Tues 29 April — Thurs 29 May 2025 11 PERFORMANCES
LEG 2 Tues 24 June — Wed 16 July 2025 6 ARTISTS/TRAINERS




1. EVALUATING FLIPSIDE RESIDENCY
TOURS 2025

Culture Counts survey template was used by Flipside Circus to evaluate Flipside tours 2025 which
toured Queensland from April to June 2025 through two legs.

Flipside ran 76 community activity engagements plus 11 performances,
including 6 performances of The Cubby — a performance developed for/
with regional and remote communities. Over 2,400 people engaged in
the workshops and performances as part of the two legs to communities
throughout Queensland.

e LEG 1 — Far North Queensland: Georgetown, Doomadgee, Mt Isa,
Hughenden, Isisford, lIfracombe, and Normanton.

e LEG 2 — North and Central Queensland: Townsville, Proserpine,
Collinsville, Bowen, Yeppoon, Rockhampton, and Monto.

407 members of the public were surveyed to find out what they thought.
Surveys contained 7 ‘dimension’ questions, asking the public about their
experience. These quality dimensions have been developed with the
sector to measure the impact and value of culture and arts.

PARTICIPANTS' ASSESSMENT
DIMENSION | DIMENSION STATEMENT

ENJOYMENT I had a good time
RIGOUR The trainers were fun and helpful
CAPTIVATION It was interesting
CONNECTION | enjoyed working with others
Q STRETCH | surprised myself by learning something new
99 SKILLS I have new skills | want to show others
Q Q Q DISTINCTIVENESS It was different to other things | have done
ENTHUSIASM | would love to come to something like this again



http://www.flipsidecircus.org.au/performance/the-cubby

2. WHO COMPLETED THE SURVEY?

Survey respondents were asked to provide demographic information during the survey. This enables
data to be matched to the wider population and responses to be filtered to understand differences in
demographics. The charts show the proportion of survey responses captured for each demographic

segment.
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3. WHAT DID THE PUBLIC THINK OF
FLIPSIDE RESIDENCY TOURS 2025?

Survey respondents moved a slider to indicate whether they agreed or disagreed with the dimension
statement using a Likert scale. The chart contains data for all public responses, showing the average
score and the percentage of people that agreed or disagreed with each of the statements.

DIMENSIONS OUTCOMES

Level of agreement

0% 25% 50% 75% 100%
[2¢]
et ]
=
= = S = =
[} —_ [ — — ==
= s = § .E_=> X % =]
= S = = = = = =
= = = = = ==} =
Ll o= () () w [77] (=] Ll
@ STRONGLY AGREE 92% 92% 85% 86% 85% 85% 78% 81%
@ NEUTRAL 6% 7% 13% 12% 12% 12% 16% 16%

@ STRONGLY DISAGREE 2% 1% 2% 2% 3% 3% 6% 3%




In addition to the core dimension questions, Flipside Circus chose to include custom questions in their
surveys. One question used commonly was: How would you rate the workshop overall?

The chart below illustrates the overall rating for the tour evaluated.

OVERALL RATING

How would you rate the
workshop overall?

389 | 79.9% 95 | 19.5%
3 0.6%

BEST EVER! GOOoD NOT GOOD



4. REACHING AUDIENCES

Respondents were asked about their previous experience with Flipside’s workshops, with a choice of
yes or no.

NEW TO ARTFORM

Is this the first time you've
come to a Flipside workshop?

Respondents were also asked how they had heard about the event, with a choice of multiple marketing
methods. The chart shows the most commonly chosen marketing methods.

MARKETING CHANNELS
How did you hear about the workshop?
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9. AUDIENCE FEEDBACK

Respondents were asked if they would like to provide any further feedback about the event with an
open ended question and below is a selection of responses.

“I wish you guys could stay longer, it's so good having something like this in town.”
— Mt Isa participant

“My favourite bit was everything.” — Georgetown participant
“You guys are welcome back any time, we'd love to have you.” — Parent, Normanton
“This is the best day ever, I love the circus.” — Doomadgee participant

“You guys are really amazing, and I loved every part of it, thank you for coming and teaching
us and doing the show.” — Rockhampton participant

6. PRESENTER FEEDBACK

Venue Managers and local presenters were asked if they would like to provide feedback about their
experience presenting the event with an open ended question and below is a selection of responses.

“Students who were previously disengaged or struggling academically became more
motivated and confident as they participated in hands-on activities.”
— Jess Wilson | Principal, Doomadgee State School

“What a hoot! Luke and Aurora were absolutely amazing! | know all our students and trainers
had a blast. Thanks again for such a brilliant experience.”
— Aaron Loveday, ClrcCUP Townsville
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ACKNOWLEDGEMENT

Flipside Circus acknowledges the traditional owners of the lands upon which we work, train, perform
and visit when touring in Queensland. We acknowledge the continued occupation of the Yagarabul and
Turealbul peoples, and their interaction with the land for over 60,000 years. We also pay our respects
to the Traditional Elders and all elders past and present, for their contribution to what we enjoy today.
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Flipside Circus’ regional and remote touring program is supported by the Queensland Government
through Arts Queensland, the Tim Fairfax Family Foundation and receives funding from
Creative Australia through the Australian Cultural Fund.

The Cubby is supported by the Queensland Government through Arts Queensland, the Tim Fairfax
Family Foundation and receives funding from Creative Australia through the Australian Cultural Fund.



